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1 Waldfogel, J (1993). The Deadweight Loss of Christmas. The American Economic Review (85:5) pp. 1328-1336. 
2 See Blackhawk Network Whitepaper: http://www.pymnts.com/thank-you-blackhawk-network-whitepaper-profiling-gift-card-mall-shoppers/ 
3 Research by GMI/Lightspeed Research on behalf of CHOICE with a nationally representative sample of n1019 consumers aged 18-75 years between 2 and 9 

December 2015. 
4 CHOICE conducted a nat rep omnibus survey with Nine Rewards in 2014, surveying n1000 Australians aged 18-64 years on their gift card giving and receiving. 
5 CHOICE conducted a survey of n735 members on incidence and usage of gift cards between 1 October 2014 and 13 October 2014. 
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6 See: http://www.nytimes.com/2007/01/07/magazine/07wwln_freak.t.html?ex=1325826000&en=970d53de24147ae4&ei=5090&partner=rss&_r=0 
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7 See: http://www.giftcards.com/gift-card-statistics 
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8 See: https://www.legislation.gov.au/Details/F2005L03618 
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9 CHOICE conducted a survey of n735 members on incidence and usage of gift cards between 1 October 2014 and 13 October 2014. 
10 Ibid 
11 Ibid 
12 See: http://www.ncsl.org/research/financial-services-and-commerce/gift-cards-and-certificates-statutes-and-legis.aspx 
13 Ibid 
14 http://www.fairtrading.nsw.gov.au/pdfs/About_us/Operation_gift_card_results.pdf 
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16 CHOICE conducted a survey of n735 members on incidence and usage of gift cards between 1 October 2014 and 13 October 2014. 
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